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Some Key Contrasts Between: 

Strategic Research and 

‘Academic’ Research 

 

Strategic Research                          Academic Research                

 

Applied social value is primary                 Knowledge generation an end in itself  

 

Problem-driven and solution-oriented            Curiosity-driven and theoretically-oriented  

 

Necessarily multi-dimensional and inter-    Often single dimensioned, single discipline based 

               disciplinary                                                      

 

Aims at broad audience                     Aims at specialised (academic) audience 

 

Populist – employs advocacy tools         Specialised – advocacy is a secondary function 

                                                                                       

 

Main products are policy briefs,           Products emphasise publication in referred journals 

 policy papers and press briefings.                                          

 

Enquiry and research emphasise           Enquiry and research based of  

   synthesis and integrative research                positivism and reductionism        

 

Aims to furnish responses in ‘real      Responses in ‘future time’ when new research competed         

              time’                                                    
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